10-1989 


hee 
Publications for 
Educators 


Youth Editions 


To help make young Canadians more aware of development issues, 
the Canadian International Development Agency (CIDA) has 
produced a series of publications called Youth Editions for young 
people and their educators (taken in the broadest sense of the 


Magazines 


word). These publications are available at no charge. Youth 
Editions are distributed only within Canada. 


You can obtain these publications by filling out the attached order 
form. 


> Under the Same Sun Target audience: 12-to 15-year-olds and their educators 


A magazine aimed at 12- to 15-year-olds, which can be read for 
personal interest or assigned as guided reading. 


Published three times a year, Under the Same Sun is designed to 
inform young Canadians about various international development 
topics and encourage them to reflect on the issues discussed and 
seek out innovative solutions. It consists of about 20 pages of 
reports, interviews, news bulletins, simulation exercises, statistics, 
and so forth. 


The educator's edition includes a bulletin which supplies further 
information and suggests complementary activities as follow-up 
to reading the magazine. 


Published in both official languages (tumbled format), Under the 
Same Sun is available by individual subscription only. If you 
would like the young people you work with to receive this magazine, 
you can order subscription forms in larger quantities. 


Previously published issues may be ordered separately: 


Water 856-4029 

Health 4004-4006 
Africa 4018-4020 
Cities 4038-4041 


> Somewhere Today Target audience: 8 to 11-year-olds and their educators 


The first edition of Somewhere Today will appear in December 
1989. The magazine will be published four times during the school 
year. It is designed to help children explore the world, and discover 
and appreciate others. 


it will encourage them to learn “All About Differences”, while 
bringing out similarities. The theme for 1989-1990 will be schools 
around the world: each issue will deal with a particular facet of this 
theme. 


The articles, written in language that is easy to understand, will 
cover concrete aspects of the daily lives of 8- to 11-year-olds. 
Children will talk about their lives, their needs, their dreams and 
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the games they like to play. Attractive illustrations, cartoons and 
games will complement the texts and capture children’s attention. 
The magazine is published in both official languages (tumbled 
format), and each issue is 16 pages in length. 


The educator's issue includes a bulletin containing clear and 
concise suggestions for activities related to the articles. These 
suggestions and ideas are easily adapted to the needs of each 
group. 


Somewhere Today is available by individual subscription only. 
Educators are welcome to order subscription forms in sufficient 
quantities for the children and to help them fill them out. 
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> Kit - A Developing World 


This kit includes a world map entitled A Developing World, a teacher's guide, and activity sheets designed for various age groups. 


>» A Developing World map 155F 155€ Target audience: children aged 6 and over and their educators 


This world map shows the economic and social situations of some 200 countries, of which almost 160 are developing countries. The map 


is included in each kit. 


» Teacher’s guide 143° 148e Target audience: educators 


This guide describes the intellectual, social and emotional 
development of children, adolescents and young adults. 
Educators can use the profiles presented as basic tools to introduce 


» Activity sheets - Elementary 167F 167E, 
- Secondary 164F 164, 


Students to international development issues. The guide also 
explains how to use the activity sheets described below. 


- Late adolescent, early adult and adult (age 18 and over) levels 166F 166E 


These modules, designed for students at the elementary, secondary 
and post-secondary levels, suggest activities that help to explore 
the information shown on the map A Developing World. The 


activities are intended to stimulate the group's creativity and can 
be used in various ways, depending on context, group or level of 
education. 


Country Profiles = Target audience: 12-to 15-yearcolds and their educators 


Country Profiles are a series of poster-brochures showing the 
physical and human geography of developing countries, their 
cultural, social, political and economic dimensions, the areas 
which the country has chosen to develop, and how Canadians tailor 
their participation to the particular resources of each country. 


Country Profiles are educational tools which help give 12- to 
15-year-olds a concrete understanding of the notions of national 
and international development. 


Country Profiles are designed for group work. They also make 
attractive posters. Using the order form, please check off the 
countries which interest you and indicate in the appropriate space 
the number of profiles you wish to order for yourself and the young 
people with whom you work. 


A set of 20 slides on each country is also available upon written 
request by an official from your institution or organization. Please 
note that since quantities of these slide sets are limited, institutions 
and organizations are entitled to receive only one copy of each set. 


Other publications and material of possible interest to educators 


We also offer educators other material to enrich their discussions with young people: 


Audio-visual 


pe Insights 960 Target audience: educators. Films and videos are aimed at youths aged 12 and over 


This catalogue lists close to one hundred films and videos on 
international development issues. Also included is a list of 
National Film Board (NFB) offices where these films and videos 
can be obtained. 


Titles are listed alphabetically and by subject. This catalogue is 
also available from NFB offices. 


ee International Development Video Library (User’s Guide) 3500 
Target group: educators. Videos are aimed at youths aged 16 and over 


The International Development Video Library (User's Guide) lists 23 video titles. It provides a brief summary of each video, describes the 
main themes explored, and proposes educational activities that may serve to reinforce the information presented in the video. 


The guide also contains a list of public and regional libraries where the videotapes may be obtained. 


Posters Target audience: children aged 6 and over 


These attractive posters explore various development topics. Using them is an excellent way of stimulating group discussions. The 
illustrated posters are suitable for children aged 6 and over, while those featuring photographs are intended for youths aged 12 and over. 
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Our publications are available at no charge. To order, please: 


DB put acheck mark in the space beside the titles you wish to receive. 
If you would like to receive more than one copy, please note the 
quantity beside the title (except for publications available only 


All CIDA publications are bilingual. However, some are produced 
in séparate English and French versions. Therefore, please indicate 
in which language you wish to receive your publications. 


through individual subseniption); Please allow 5 to 6 weeks delivery for large orders. 


D fill out the order form (name, address, postal code, telephone 


number and so on) and return itto CIDA. Youth Editions publications are distributed only within Canada. 


> Under the Same Sun (individual subscription) Target audience: 12-to 15-year-olds and their educators 


English French 
Would you like to subscribe? | | yes Would you like additional subscription forms. If so, how many? 163E 163F 
Previously published issues: baa ie 
NV AUGT Uece pam cava thes Aime, cokenen ula is. foe Ze BSeaee  OUITELINWALCE | somes cd sab Wa ca hee ide, cansuadenes' |____] 4029 
dct Lis: Neacen epee she tar mM RTO ois ORM en Pe eens tte OCA REEL GRLER (FMBAIED ccvesoruceeeonysaceesetrnateastveerenlh une ssotaes | a 
LG LB A Geer ee ie eR et re AR ROR Re 2 A MOLE we sDURELIMIMATINCAY atc steers kcccetnavietaten nah Btbivas tes Lae 
(6 {CSN seb ee Wel Hae Rey CV Se OT Mogae te BU NOLM UCIOS Itai Sacslacats Heercns Aeonehis.ddecor ccuere.ceaahose 4041 


> Somewhere Today (individual subscription) Target audience: 8-to 11-ear-olds and their educators 


English French 
Would you like to subscribe? yes Would you like additional subscription forms. If so, how many? 4050E 4050F 
> Kit - A Developing World a an 
> Map: A Developing World § Target audience: children aged 6 and over and their educators . 155E 155F 
» Teacher's guide Target audience: CAUCAOPS..............cccccecccenneeeeseeeeneceeenneeeeneeeseterenseeees 148E 148F 
D CTIVIEY GINOOER .CLEITIIEATY ote sc cds cece pes che taste ee a Sedona dekh ss so snedh en do sap wd fate odaaher dean bse nc 167E 167F 
SECOROALY nee tures telomeres Vo emcee Cita Rey UE CR aaMie  CU aaa AR a Bee 164e 164F 
late adolescent, early adult, and adult (age 18 and OVEF) oo... ceecesseeesesseestesteseenes 166E 166F 


b> Country Profiles = Target audience: 12- to 15-year-colds and their educators 


PETERS Th sccps ccteaneee ayia Bsr ae ER Legge RIES BS gs eR AU ION Ue Toy VER arm | ee 814 
Baraat n aesee nme RD see Melo ae Me Masts casks ovaaclth eds viststetasth naeSipaee iba cowpkega edd snetatlaautersvqmeahavtens csecias as 812 
TAGaSTR SN Bs hata RM cc reseremtan enn co ROOAGSINN i ati AER iy Wa eget SUP a UN) aR A Biss, 810. 


Additional country profiles will be published during the year. 


VEER IW TSN MOREE IVE IDL Megan ae vetoes cys fs rb M Ose ciaeasssufogiceet occ rss coan nui votevcni tan sec eo eopcos coe illienraconnsecoe ded 


YES casi a no 


A set of 20 slides on each country is also available upon written request by an official from your institution or organization. Please note 
that since quantities of these slide sets are limited, institutions and organizations are entitled to receive only one copy of each set. 


Be Insights Target audience: educators. Films and videos are aimed at youths aged 12 and 0VEF, .......0..00000. ae | 960 
> international Development Video Library (User’s Guide) paee| 
Target audience: educators. Videos are aimed at youths aged 16 and over......... chore RBar doc ne orig meg 3500 
"> Posters 

D Iustrations Target audience: children aged 6 and over 

UIE) BR BERET The See RPP Ort OT ea SHS su COUR pene exe reane CAM ore Bilin os yyallditd 321 
CSOMMUIMTINCAMONT Briere ion We erassesco seca esate ase cor tent Bodies ECUCAUM marc tate ee let Cnt sf Seman EN Lok ae 
FTCARSDOTIAULOM ett ci nA A acer ceupcin! aan s BEA AT IGAN Matar aie cran untaala MVR rt ae <1, 322 
) Photographs Target audience: youths aged 12 and over 

SHOT Gs OL UVEMIOSIORS ONLI ICs tamnre eee PU LO Ate Soe oS cael chug dn dc ROUTE Ree ee ER ees Re sess 800 
series Of ten posters on: development principles and priorities .....:..asiieieecadecececocsoscctsanscesscossnseeecsbeesceevedtancessencseetoaces 460 


English French 


\ Publications for educators 
You can introduce our publications to other educators by ordering copies Of this list... 859 860 


)> Publications Catalogue of the Canadian International Development Agency 
This catalogue lists current CIDA publications created for the Canadian public. 


It will be useful to those interested in international development as well as others 
wanting to acquaint themselves with Canada’s activities in this AF@d. ........cccccccssescesccsecscsseseseesesssssescessesesseseesenssereaseseeneeseeen 280XR 
Orber FOr con icccissessaseetssoatecpsiasoseetteespocteuvinssdeescutuesiGestonoetnsvaes aseyrdyd oavanenntee aver teette a ton ne aaa nee 285 


CIDA would like to have a profile of the people who order its publications. The following questions, which you are not obliged to answer, 
are intended for this purpose. Please be assured that information provided will remain confidential. 


Please check the appropriate boxes. 


Age 16to20........... as 21 torsO eter: a $110,402 8 i AITO SOs cenes | 51 and over... ia 


Education (last level attained) Secondary............. College or University;vs sackets nce ae oe ee eee ee 
Are you ordering on your own behalf? ou... or on: behalf of an: Organization tenes. sister ce sets eee. een 
If so, which? 

First Name Last Name 


Address (residence, organization or otfier) 


City Province Postal Code 


Telephone (daytime) Language: English a or French ne 
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